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Market Intelligence based on: IMF, Statistics, (April 2009); www.imf.org; Sigma, Non-Life Data, (2009); www.swissre.com; * figures unavailable
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LATIN AMERICA

ORIGINAL DATA BASED ON:

> www.imf.org

ADDITIONAL USEFUL LINKS:

> www.worldbank.org
> www.gapminder.org
> www.globaledge.msu.edu

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence

M 2008 LGWP

ORIGINAL DATA BASED ON:
> WWW.SWissre.com

NOTE: * no data available

ADDITIONAL USEFUL LINKS:

> www.iii.org/international/profiles

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence

ORIGINAL DATA BASED ON:

> www.xchanging.com/

ADDITIONAL USEFUL LINKS:

> www.ambest.com

> www.fitchratings.com

> www.moodys.com

> www.standardandpoors.com

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence
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Market Intelligence based on: IMF, Statistics, (April 2009); www.imf.org; Sigma, Non-Life Data, (2009); www.swissre.com; * figures unavailable
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Market Intelligence based on: IMF, Statistics, (April 2009); www.imf.org; Sigma, Non-Life Data, (2009); www.swissre.com
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EUROPE

ORIGINAL DATA BASED ON:

> www.imf.org

ADDITIONAL USEFUL LINKS:

> www.worldbank.org
> www.gapminder.org
> www.globaledge.msu.edu

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence

ORIGINAL DATA BASED ON:
> WWW.SWissre.com

NOTE: * no data available

ADDITIONAL USEFUL LINKS:

> www.iii.org/international/profiles

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence

ORIGINAL DATA BASED ON:

> www.xchanging.com/

ADDITIONAL USEFUL LINKS:

> www.ambest.com

> www.fitchratings.com

> www.moodys.com

> www.standardandpoors.com

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence
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Market Intelligence based on: IMF, Statistics, (April 2009); www.imf.org; Sigma, Non-Life Data, (2009); www.swissre.com
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ORIGINAL DATA BASED ON:

> www.imf.org

ADDITIONAL USEFUL LINKS:

> www.worldbank.or
> www.gapminder.org
> www.globaledge.msu.edu

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence

ORIGINAL DATA BASED ON:
> WWW.Swissre.com

NOTE: * no data available

ADDITIONAL USEFUL LINKS:

> www.iii.org/international/profiles

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence

ORIGINAL DATA BASED ON:

> www.xchanging.com/

ADDITIONAL USEFUL LINKS:

> www.ambest.com

> www.fitchratings.com

> www.moodys.com

> www.standardandpoors.com

MANAGING AGENT DOWNLOAD:
Managing Agents can download
raw data from Global
Opportunities Spreadsheet
available at:

> www.lloyds.com/marketintelligence




GLOBAL OPPORTUNITIES SUMMARY ASIA PACIFIC
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Market Intelligence based on: IMF, Statistics, (April 2009); www.imf.org; Sigma, Non-Life Data, (2009); www.swissre.com; * figures unavailable
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Market Intelligence based on: IMF, Statistics, (April 2009); www.imf.org; Sigma, Non-Life Data, (2009); www.swissre.com
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Disclaimer

This document is intended for general information purposes only. Whilst all care has been taken to ensure the accuracy of the information Lloyd's does not
accept any responsibility for any errors or omissions. Lloyd's does not accept any responsibility or liability for any loss to any person acting or refraining from
action as a result of, but not limited to, any statement, fact, figure, expression of opinion or belief obtained in this document".



